Kidscreen

About reaching children through entertainment

A FATTL

GN Kids launches Despicable Me campaign

by: Wendy Goldman Getzler Jun 30, 2010 | Share

Marketing firm Gorilla Mation Kids has created a digital campaign centered on
the July release of Universal Studios’ 3-D film Despicable Me.

The campaign, targeting kids aged two to 11, includes a digital coloring book,
where users can choose among four branded illustrations to color, as well as a
digital postcard that will include a Despicable Me trailer.

The campaign will also introduce the Word Heist Game for Despicable Me,
where users can help Gru steal three treasured monuments with the help of his
trusty minions.



