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King.com appoint Gorilla Nation

SYDNEY: Gorilla Nation, the online sales company, has signed a deal with gaming portal
King.com to represent its online advertising inventory in Australia. Gorilla Nation already
handles ad inventory for the gaming portal in the US and Canada. King.com is the largest skill
gaming portal in the world it has 25 million monthly visitors across 14 countries who on average
spend 28 minutes on the site.



